Hardly would researchers on media studies nowadays be abie to understand the 'tabloidization' of American culture during the 1990s if they oniy drew on reading ranging from eminent theoretical sources such as the seminal works of Frederic Jameson and John Fiske to the substantial contributions of Michei Foucault, Jean Baudrillard and Pierre Bourdieu. In all of them, however, this book is firmly rooted. As it is cogently grounded in 'reality-TV, unconventional newscasts, documentary programs and issueoriented talk-shows, which profusely illustrate the voiume and offer analysis rather than polemics to answer the contradictory yet unavoidable questions about the politics of tabloid television. 
